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Mergers and Acquisitions 
in the Travel Industry 

09:30 Registration, tea and coffee

10:00 Welcome from the moderator 
Ian Bell, Head of Travel and Tourism, RSM

10:10 The current M&A climate
 General M&A trends and activity
 The current deal environment and outlook for the 
M&A market
 Trends in the travel industry and the growing 
segments for sales in travel 

Martin Alcock, Director, Travel Trade Consultancy 

10:40 Thinking about realising value 
 What are your options; trade sale, full or partial sale to 
private equity, IPO or buy and build?
 How to market your opportunity – where to start?
 Generating desire – how to make your business 
attractive?
 Strategies for negotiating – how to get the best value 
from your creation?

Rob Donaldson, Head of Corporate Finance, RSM

11:05 Thinking about acquiring
 Creating the right opportunities to find a suitable 
merger or acquisition
 Looking to buy – how do you generate the finance you 
need?
 Diligence – what types of due diligence are available 
and how do you get through the pain barrier?

Chris Photi, Head of Travel and Leisure, WHA

11:25 Tea and coffee break

11:50 The requirements of ABTA 
 ABTA financial criteria and financial protection 
 Change of control procedures and when to engage 
with ABTA 
 Common and new issues 

 John de Vial, Director of Financial Protection and 
Financial Services, ABTA

12:10 Regulatory clearances 
 Bonding and regulatory implications of M&A 
transactions 
 Changes within the regulatory market 

Chris Photi, Head of Travel and Leisure, WHA 

12:55 Lunch

13:55 Welcome back

14:00 Understanding private equity
What are the benefits of private equity? 
Why is the travel industry an interesting sector? 
What do investors look for? 

Stewart Baird, Chief Executive, Stone Ventures 
14:20 Industry case study 

Kirsteen Vickerstaff, General Counsel and Company 
Secretary, On the Beach

15:05 Tea and coffee break
15:30 Executing the deal and post-deal considerations

Lessons learnt from going through a deal 
Product, infrastructure and staff considerations 
Integration and reorganisation 

An ABTA Member 
15:55 Post-deal considerations: taxation issues

How to keep the maximum amount earned in the sale 
Understanding entrepreneurs' relief  

Helen Relf, Partner, Transaction Team, RSM

16:15 Ask the experts
The future of M&A in travel 
The impact of Brexit on the market 
Cross-border M&A 

Moderated by: Ian Bell, Head of Travel and Tourism, RSM
Martin Alcock, Director, Travel Trade Consultancy
Chris Photi, Head of Travel and Leisure, WHA
Rob Donaldson, Head of Corporate Finance, RSM

16:35 Summary and closing remarks from the moderator
16:40 Close of seminar and networking drinks

Agenda

Host partner Co-sponsors

abta.com/events events@abta.co.uk       020 3693 0199       @ABTAevents

14:00 Considerations when transferring a business
Passing on a business to the next generation or 
management 
Acquisition through Employee Ownership Trusts 
Management buyouts 

Martin Alcock, Director, Travel Trade Consultancy

14:45 Learnings from using the buy and build model
           Interview with Craig Burton, CEO, Active Travel Group
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There is continuing momentum in the travel deals space, with further activity expected in the coming year.* ABTA’s Mergers and 
Acquisitions in the Travel Industry seminar will provide update on the current M&A climate.
What are the key issues that are expected to drive M&A activity this year? Hear finance experts discuss trends in the travel 
industry – understand the current deal environment and outlook for the M&A market.
If you are looking to acquire a business, considering consolidation or are thinking about selling, hear tips on how and where to start 
the process. Understand the options for investment; trade sales, partial sale to private equity, acquisitions and the key factors for 
consideration.
Certain sectors of the travel market have been particularly active with deals recently, this seminar will explore these sectors and the 
reasons why investors are focusing their attention here. There will be a focus on what makes your business attractive and expert 
speakers will discuss why mergers and acquisitions fail, including the steps you can take to prevent this.
*PwC September 2018

About the event

   Learn about M&A trends, how they have changed and what’s 
expected to drive M&A activity this year

   Listen to travel-specific case studies on selling your business to 
the trade and through private equity 

   Understand how to value your business and what makes it 
attractive 

   Further your knowledge on the key due diligence activities in a 
merger and acquisition transaction 

   Hear perspectives from the experts on how to ensure your staff 
stay motivated through the deal process and beyond  

The event is ideal for large and small companies in the travel 
industry, including the following:
  CEOs, managing directors and owners
  Finance directors and managers
  Finance and commercial teams.

 

Benefits of attending Who should attend?

Mergers and Acquisitions 
in the Travel Industry 

You can book online and pay by credit card or request an invoice.

Visit abta.com/events to book.

You can view our terms and conditions on the event webpage at  
abta.com/eventstermsandconditions

Register now

ABTA/Member partner £229 plus VAT 
Non-Member/Partner* £349 plus VAT

Prices

* To qualify for the ABTA Member/Partner discount you must have a current 
ABTA Member/Partner number or your application must be in progress when 
the event takes place. For details on becoming an ABTA Member or Partner visit 
abta.com/join

For information on sponsorship and exhibition opportunities 
please contact Matt Turton on 020 3693 0194 or email 
mturton@abta.co.uk

ABTA Conferences and Events delivers practical training for the travel industry. Our 
aim? To keep the industry up to date on the most important, business critical issues, 
with a key focus on practical learning outcomes.

ABTA is the UK’s leading travel association with a membership of around 1,200 
travel companies.

Our vision is to enable the British public to travel with confidence – supporting our 
Members as they build their businesses and acting as an emblem of quality and 
assurance for their customers.

Our level of brand recognition and trust among consumers is high. 76% of people 
feel more confident booking with an ABTA Member.

Data Management and Protection in 
Travel
30 April 2019, London  

The Travel Law Seminar  
22-23 May 2019 

Future Skills in Travel and Tourism  
19 June, London  

ABTA Conferences and Events Upcoming events

abta.com/events events@abta.co.uk       020 3693 0199       @ABTAevents

https://www.abta.com/events/mergers-and-acquisitions-travel-industry-london
https://www.abta.com/events/abta-events-booking-terms-and-conditions
https://abta.com/services-for-business/become-a-member



