
09:30 Registration, tea and coffee

10:00 Welcome and introduction from the moderator

 The changing nature of media: social media and 
citizen journalism

 How ABTA works with Members during a crisis and 
the role of FCO travel advice

 Victoria Bacon, Director of Brand and Business 
Development, ABTA

10:20  Crisis management, planning and execution: the 
role of the PR team

 Managing media relationships

 Preparing for a crisis – process and training

 Learnings and best practice

Rachel O’Reilly, Head of Communications, Kuoni 

10:50 Tea and coffee break

11:10 Preparing your spokespeople

 Identifying, preparing and rehearsing 

 Common errors to avoid

 Important tips for spokespeople

Trudi Beggs, Director, 8020 Communications

11:30  ‘Rolling with the punches’ – responding when a crisis 
hits

 Sharing information in a timely fashion

 What to do when your response doesn’t go according 
to plan

 David Sanders, Director, UK Media & PR, Princess 
Cruises

11:50  Practical exercise: effective media message 
development

 Get to grips with a possible real-life scenario

 Balancing what the media want with what the PR 
team can say 

 Test your interview skills in an interactive role-play 
situation

 Victoria Bacon, Director of Brand and Business 
Development, ABTA

13:10 Lunch 

14:10 Interview with travel journalist Simon Calder

 Hear a journalist’s perspective on exactly what the media 
want from you when a crisis occurs. 

 Top tips for working with the media in times of crisis
 Working with journalist before and after a crisis 
 What to do when a crisis hits

 Simon Calder, Senior Travel Editor, The Independent, 
TV & Radio Broadcaster

14:40 Q&A with Simon Calder

14:50  ABTA case study – the role of the ABTA 
communications team in a crisis

Sean Tipton, Media Relations Manager, ABTA

15:10 Tea and coffee break

15:30 Making social media work for you 

 Do’s and don’ts during a crisis
 The challenges that social media can bring
 Handling social media backlash when a crisis goes viral
 Top tips for managing your online reputation 

Kate Beveridge, Director, 8020 Communications

15:50 Managing a major aviation incident 

Effective media management
Keeping customers informed across all channels
Lessons learnt from a major recent aviation event 

  Louis Blake, Group Head of Communications, 
Manchester Airports Group

16:10 Post-crisis recovery

 Importance of post-crisis comms to prevent further 
damage to your brand and ensure a positive outcome

 Marc Cornelius, Founder & Managing Director, 8020 
Communications

16:35 Summary and round up

 Victoria Bacon, Director of Brand and Business 
Development, ABTA

16:45 Close of seminar
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This popular annual one-day event delivers practical guidance from PR professionals, industry peers, journalists and ABTA experts to help 
you plan and update your crisis communications strategy.
Updated to include a deep dive into post-crisis recovery, learn how to effectively prevent further damage to your brand and get advice on 
how you can achieve a positive outcome in the event of a crisis. Take part in practical exercises to test your interview skills and learn how 
to respond as a crisis evolves. Hear new case studies including a first-hand account from Princess Cruises’ Director of Media and PR.
The past few years have shown that a crisis can happen at any point and to any organisation. Whether it’s a fatality, a sickness outbreak, an act of 
terrorism or a natural disaster, travel organisations of any size can be affected by a crisis, and an immediate response is required. 
Having a crisis management communications strategy is vital to protect your business. If a crisis happens tomorrow, are you prepared?
Do you know the process for updating your key stakeholders, including staff, customers and concerned family members? 
Can you effectively manage and monitor your social media accounts and maintain your online reputation?
Are you able to manage the media, handle press calls and do you know who your media spokespeople are? 
Attend this seminar to hear best practice guidance from the experts. Gain insight into exactly what the media want from you when a crisis occurs 
including a session with The Independent’s Simon Calder who will give his top tips on working with journalists before, during and after a crisis.

   Ensure you are fully prepared to communicate with stakeholders 
and the media if a crisis occurs.

   Learn what the media are really looking for from a journalist’s 
perspective.

   Take part in interactive workshops to test your interview and 
response skills in a crisis.

   Understand how to plan, respond to and recover from a crisis 
with effective PR handling.

   Gain new ideas for updating your organisation’s crisis 
communications strategy.

   Understand how ABTA works with Members during a crisis and 
the role of FCO advice.

   Learn from best practice presentations and industry case studies.

Benefits of attending
Travel professionals who are likely to have a role in communicating 
with the media in a crisis. The seminar is designed for large and small 
companies, including the following teams: 
  Directors, CEOs and senior managers
  Communications, external affairs and PR teams 
  Emergency planning and crisis management teams.

Who should attend?

Crisis Communications in Travel  
5 December 2019
Novotel London Bridge, 53-61 Southwark Bridge Road, London, SE1 9HH

About the event

ABTA Conferences and Events delivers practical training for the travel industry. Our aim? 
To keep the industry up to date on the most important, business critical issues, with a key 
focus on practical learning outcomes.

ABTA is the UK’s leading travel association with a membership of around 1,200 travel 
companies.

Our vision is to enable the British public to travel with confidence – supporting our 
Members as they build their businesses and acting as an emblem of quality and assurance 
for their customers.

Our level of brand recognition and trust among consumers is high. 75% of people feel 
more confident booking with an ABTA Member.

Advanced Health and Safety 
Seminar     
13 November 2019, London 
Advanced Social Media in Travel   
21 November 2019, London 
Travel Trends 2020 
25 November 2019, London  
Complaints Handling Workshop 
30 January 2020, London  

ABTA Conferences and Events Upcoming events

You can book online and pay by credit card or request an invoice.
Visit abta.co.uk/abtaevents to book.
You can view our terms and conditions on the event webpage at  
abta.com/eventstermsandconditions

Register now

ABTA Member/Partner £235 plus VAT 
Non-Member/Partner* £355 plus VAT

Prices

* To qualify for the ABTA Member/Partner discount you must have a current 
ABTA Member/Partner number or your application must be in progress when 
the event takes place. For details on becoming an ABTA Member or Partner 
visit abta.com/join

 Book three places and get 50% off the third place
This discount will be automatically applied when you book online.
If you are looking to book for a larger group please contact 
events@abta.co.uk for a bespoke discount.

Group booking discounts

abta.com/abtaevents events@abta.co.uk       020 3693 0199       @ABTAevents
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