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SOUTH AFRICA

South Africa is expecting a bumper year in 2017, 
following an 11% increase in UK visitors in 2016 as 
holidaymakers look to take advantage of one of the 
few countries in the world where the pound enjoys 
a very good exchange rate. 

South Africa is a David Attenborough series in one 
country with hippos, lions and penguins, deserts, 
jungles, pounding surf and spectacular fl ora all 
waiting to be experienced. 

The country 
that has everything – 
but won’t break 
the bank

Cape Town is one of the most beautiful cities 
on earth with its spectacular location and 
the iconic Table Mountain in the background. 
The country has a number of national parks 
ranging from the savannah of Kruger National 
Park where you can catch sight of Africa’s 
most magnifi cent beasts, to the iSimangoliso 
Wetland Park whose diverse habitats attract 
both dolphins and zebras. The Spring is one 
of the best times to go with very pleasant 
temperatures and the area of Namaqualand 
covered in millions of beautiful wild fl owers. 
Hire a car and head off on the stunning 
garden route where you can stop off at high 
quality lodges and hotels offering great 
quality, good value cuisine. Don’t forget South 
Africa’s history with trips to the battlefi elds 
of KwaZulu or Robben Island where Nelson 
Mandela was imprisoned. Lastly, see another 
two sides of this stunning rainbow nation, 
knocking back a glass or two of homebrew in 
a shebeen in a township and a few glasses of 
chenin blanc or pinotage in the Winelands. 
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‘DID YOU KNOW’ FACTS & FCO ADVICE

 Your passport should be valid for 

 a minimum period of 30 days from the 

date of exit from South Africa. Your passport 

should have at least two blank pages when 

you present it at immigration to enter or leave 

South Africa.

 Immigration rules require parents  

 travelling with children (under 18) 

to show the child’s full unabridged birth 

certifi cate (or a certifi ed copy). The South 

African Department of Home Affairs are 

not accepting uncertifi ed copies of birth

 

certifi cates or copies of the parents/guardians 

identifi cation. There are additional 

requirements if the child is travelling with only 

the one parent, with neither biological parent, 

or unaccompanied.  

 Always carry your identity 

 documentation or a copy of your 

passport. You’ll need to be able to produce 

valid identifi cation on request by South 

African offi cials.

 

 The risk of violent crime to visitors 

 travelling to the main tourist 

destinations is generally low. The South 

African authorities give high priority to 

protecting tourists and tourism police are 

deployed in several large towns. Most cases 

of violent crime occur in the townships. 

Consult a reliable tour guide 

if you visit a township.

 Visit www.gov.uk/foreign-

 travel-advice/south-africa 

 for more information.
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The major cities of Ho Chi Minh City (Saigon) 
in the South and Hanoi in the North make 
ideal book ends for a trip. Hanoi’s architecture 
reflects its colonial past and Ho Chi Minh City 
is an exhilarating assault on the senses. Away 
from the cities, stand outs include the majestic 
Karst limestone stacks of Halong Bay, 

the Mekong Delta and the spectacular cave 
system of Phong Nha-Ke Bang National Park. 

Riverside Hoi An is a beguiling town, famous 
for its talented tailors, fine foods and Japanese 
architecture. To understand more of Vietnam’s 
recent history, don’t miss the fascinating Cu 

Chi tunnels, which offer a look at the  
underground life of Vietnamese soldiers.  
In 2017, the world’s largest tour operator TUI 
will be taking holidaymakers to the stunning 
Phu Quoc Island in south Vietnam. Vietnam 
boasts a fantastic street food scene thanks to 
local, Chinese and French influences – try a 
bahn mi (baguette) or slurp on Pho.  

The British travel industry is discovering the 
charms of the Southern states of America in 
2017, with British Airways launching direct 
flights to New Orleans in March and Virgin 
Holidays offering tours to Elvis’s home in 
Memphis, Tennessee as well as to Kentucky, 
home to Bluegrass and bourbon. The South  
is famed throughout the USA for the warmth 
and hospitality of its people and for its  
wholesome food, with specialities such as 
seafood gumbo and grits proving particularly 
popular. Whisky-lovers can explore Kentucky’s 

Bourbon Country where they can experience 
the art of bourbon-making being practised 
much as it was 200 years ago.

The Southern States are renowned for their 
incredibly diverse landscape, from the  
Mississippi in Louisiana to the rolling hills  
of Kentucky’s Bluegrass Region, considered  
to be the ‘horse capital of the world’. 
Must-visit sites on the music trail include 
Nashville, New Orleans, and the homes  
of Dolly Parton and Elvis. 

A country of contrasts,  
versatile Vietnam offers 
beaches, mountains, modern 
cities and ancient wonders. 
Forty years on from the  
turbulent conflict, Vietnam  
is going places – come and 
join the ride.  

Music lies at the very heart of the Southern States of  
America. Jazz, the Blues, Rock & Roll, Country and Bluegrass  
all have their roots here. Whether you’re in the smoky  
mountains of Tennessee or the bustling French Quarter of  
New Orleans, music has shaped these states, resulting in  
a unique melting pot of cultures.

New direct 
routes from 
the UK bring 
this fascinating 
country closer

Head South for a  
different take on the USA

VIETNAMUSA l SOUTH

‘DID YOU KNOW’ FACTS & FCO ADVICE

	 You’ll need prior authorisation to  

	 enter the United States using a  

British passport, either through a visa,  

a Permanent Resident Card, or the Visa  

Waiver Programme. 

	 You must carry a passport showing  

	 that you have leave to enter or 

remain with you at all times.

	 In some States you can drive using  

	 a UK driving licence, in other States 

you may need to get an International Driving 

Permit. Check with your rental car provider 

before you travel. Learn US traffic laws before 

going to the country. Both the speed and 

drink driving limits are lower than in the UK. 

	 Laws vary from state to state. When  

	 you are physically present in a state, even  

temporarily, you are subject to that state’s laws. 

	 Visit www.gov.uk/foreign-travel- 

	 advice/usa for more information.
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‘DID YOU KNOW’ FACTS & FCO ADVICE

	 Until 30 June 2017 ‘British Citizen’  

	 passport holders travelling for tourism 

or business can enter Vietnam for up to a 

maximum of 15 days without a visa. You  

must get a visa before you travel to Vietnam 

if you want to stay for longer than 15 days 

and/or if you wish to re-enter Vietnam within 

30 days of your departure. 

	 Never take photographs near  

	 military installations.

	 When entering religious or  

	 cultural sites respect local customs 

and dress in appropriate clothing.

	 There are restrictions on internet  

	 use, which can affect access to  

social media websites.

	 Tropical cyclones affect the eastern  

	 coastal regions. The season normally 

runs from May to November, but tropical 

cyclones can occur outside this period.  

Heavy rainfall could lead to flooding and 

landslides. You should monitor the progress  

of approaching storms and follow the advice 

of the local authorities.

	 Visit www.gov.uk/foreign- 

	 travel-advice/vietnam  

	 for more information.
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FCO GENERAL TRAVEL ADVICE FCO GENERAL TRAVEL ADVICE CONTINUED

THESE INCLUDE:

  Fully research the destination you intend 
to visit before travelling. It is a good idea 
to fi nd out the local laws and customs of 
the relevant country – there may be serious 
penalties for breaking a law that might seem 
trivial at home. For more information visit 
www.gov.uk/foreign-travel-advice. 

  Whatever your age or fi tness level, take 
out appropriate travel insurance and ensure 
you are covered for all of the activities you 
intend to do, such as moped hire or water 
sports. Remember that most policies exclude 
cover for events that happen after excessive 
alcohol consumption.

  If travelling within the European Economic 
Area (EEA) or Switzerland, get a free European 
Health Insurance Card (EHIC) to give you 
free or reduced cost emergency care. You still 
need full travel insurance though as the EHIC 
doesn’t cover other costs such as returning 
you to the UK. You can call 112 to contact the 
emergency services in any EU country.

  Research the health risks of the country 
you are visiting as soon as possible before  
travelling, so you can get the right 
vaccinations and take other preventative 
measures if required (e.g. malaria tablets). 
Visit www.nhs.uk/livewell/travelhealth 
for more information.

   Check your passport is valid for your full 
trip (some countries require 6 months validity 
from the end of your visit) and has emergency 
contact details fi lled in. Be sure you have all 
necessary visas.

  Don’t take risks with the law abroad – 
or you could end up throwing years of your 
life away in a foreign prison. Many countries 
have a zero-tolerance approach to offences 
involving drugs and sentences can be long.

  Take enough money with you, and make 
sure you have access to emergency funds. 
Don’t keep all your money in the same place.

  Value your passport and keep it safe. 
Make photocopies of your passport – leave 
one with friends or family and take another 
with you, or store it online using a secure 
data storage site.

  Tell family or friends in the UK where 
you are going, and leave emergency contact 
details with them.

  If you plan to drive overseas, familiarise 
yourself with local driving laws and make sure 
your licence is current and valid where you 
are going.

  Find out where the nearest British Embassy 
or Consulate will be and note the contact 
details. For more information visit 
www.gov.uk/government/world/embassies. 

  For more information visit 
www.gov.uk/travelaware. If you have any 
enquiries for FCO consular staff before you go 
or while abroad you can ask questions via the 
FCO’s Twitter service @FCOtravel. This service 
adds to the ways that British people travelling 
or living overseas can already get in touch 
with the FCO: by emailing the travel advice 
team or contacting local consular staff.

The FCO travel advice provided in this report 
is up-to-date at the time of writing and is 
subject to change.

Taking a few simple steps of preparation 
before and during your travel overseas can 
help to ensure a trouble-free trip. 

What the FCO can and cannot do to help British nationals abroad. 
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The FCO’s priority is protecting the welfare of British nationals abroad, and consular staff 
overseas will do their best to assist people when they suffer serious problems. However, it is 
important to know what the FCO can and cannot do to help.

THE FCO CAN: 

✔ Issue you with an emergency travel document  

✔ Provide information about transferring money

✔ Provide help if you have suffered rape or serious 
sexual or physical assault, are a victim of other crimes, 
are ill or in hospital

✔ Give you a list of local lawyers, interpreters, doctors 
or funeral directors

✔ Contact you if you are detained abroad

✔ Contact friends and family back home for you if you wish

✔ Provide help in cases of forced marriage

THE FCO CANNOT:

✗ Help you enter a country if you do not have a valid 
passport or necessary visas

✗ Give you legal advice or translate documents

✗ Investigate crimes or get you out of prison

✗ Get you better treatment in hospital or prison than is 
given to local people, but we will raise concerns if 
treatment falls below internationally recognised standards

✗ Pay any bills or give you money

✗ Make travel arrangements for you

✗ Assist people affected by parental child abduction

OBSERVATIONS FROM THE FCO

In 2015/16 the Foreign and Commonwealth 
Offi ce (FCO) supported over 23,000 British 
nationals who needed serious assistance 
abroad and issued more than 31,000 
emergency travel documents to help British 
people travel back to the UK. The FCO also 
led the UK government response to nine 
major crises from April 2014 to March 2015, 
and played a critical role in supporting British 
nationals in crisis situations since then.

Travel Aware replaced Know Before You Go 
as the FCO’s consular prevention campaign. 
The FCO and ABTA have continued to work 
together effectively to provide British nationals 
with information on how to stay safe and 
healthy abroad. 

In 2016 ABTA actively supported campaigns 
on a range of issues, including looking 
after your passport, safety on winter 

sports holidays, 
youth campaigns, 
and the launch 
of Travel Aware.

  Supporting British nationals abroad            

Between 1 April 2014 and 31 March 2015 
FCO staff handled 23,571 consular assistance 
cases around the world. This represents a 
slight increase on the year before but comes 
at a time when British nationals are travelling 
abroad more often. It continues to underline 
the importance of travelling aware and 
understanding how the FCO can help those 
who get into diffi culty overseas. In 2015 
British nationals made over 65 million trips 
overseas, according to the Offi ce for National 
Statistics. 

Among the 23,571 cases FCO staff handled 
were 3,608 deaths, 3,851 hospitalisations and 
5,123 arrests. The highest number of 
assistance cases were reported in Spain, the 
USA, France and Australia, all of which are 
countries with high volumes of British visitors.

  Passports and travel documents               

FCO staff issued 31,340 emergency travel 
documents in 2014/15. Spain, the USA and 
Australia were the highest volume countries. 
Taking care of your passport and other travel 
documents remains a core message of the 
‘Travel Aware’ campaign. It was central to this 
year’s ‘Passport Hustle’ campaign where the 
FCO worked again with stealth crime expert 
James Freedman, to highlight some of the ways in 
which your passport might be stolen overseas. 



DID YOU KNOW…

ABTA RESEARCH

ABOUT ABTA

Email: press@abta.co.uk

Web: abta.com

Twitter: @ABTAtravel

ABTA Ltd

Post: 30 Park Street, London, SE1 9EQ

Tel: +44 (0)20 3117 0500

Fax: +44 (0)20 3117 0581

ABTA has been a trusted travel brand for over 65 years. 
Our purpose is to help our Members to grow their 
businesses successfully and sustainably, and to help 
their customers travel with confi dence. 

The ABTA brand stands for support, protection and 
expertise. This means consumers have confi dence in 
ABTA and a strong trust in ABTA Members. These 
qualities are core to us as they ensure that holidaymakers 
remain confi dent in the holiday products that they buy 
from our Members. 

We help our Members and their customers navigate 
through today’s changing travel landscape by raising 

standards in the industry; offering schemes of fi nancial 
protection; providing an independent complaints 
resolution service should something go wrong; giving 
guidance on issues from sustainability to health and 
safety and by presenting a united voice to government 
to ensure the industry and the public get a fair deal.

ABTA currently has around 1,200 Members with a 
combined annual UK turnover of £33 billion. For more 
details about what we do, what being an ABTA Member 
means and how we help the British public travel with 
confi dence, visit abta.com. 

Consumer research mentioned throughout this report 
was conducted by Arkenford Ltd (www.arkenford.co.uk) 
who specialise in leisure and tourism market research. 
The ABTA Consumer Trends survey generated 

responses from a nationally representative sample of 
1,962 consumers using an online research methodology 
and related to holiday booking habits in the 12 months to 
August 2016. Fieldwork was conducted in August 2016.

CONTACT US

65% 

76% 75% 

63% 

of people expect their holiday 
company to be a Member of ABTA

of people feel more confi dent 

booking a holiday with an ABTA Member

of people feel less positively 

of companies that are not ABTA Members

of people feel that ABTA’s help and advice 

in the event of a crisis is essential


